
The indoctrination begins at birth. Our 
desire for more is shaped and fed by a 
culture of relentless advertising. Our 
daily shopping rituals are carried out for 
the sake of self-worth, our identities are 
defined by possessions, and our buying 
power dictates social status.

As consumers, our social behavior is 
defined by the rituals of having. This 
behavior is partly a result of an aggres-
sively imposed values system in which 
the commodity is sacred. These values 
are made manifest by advertising. 
Consumer culture is all-encompassing; 
advertising is everywhere.  But, we can 
resist the evils of consumerism....

YOU ARE NOT ALONE!

WE MUST RESIST.

We must counter-act the potency of  the 
superstores and megamalls and media 
machines which ritualize our experience 
of consumption.  We must 

CREATE RITUAL RESISTANCE.
In April 2001 Whirl-Mart Ritual Resis-
tance was created as a way to creatively 
engage and spiritually transform 
consumer spaces from places of floures-
cent zombified commerce into  medita-
tive zones of cathartic anti-
consumerism.  We do this by gathering 
at superstores (including Wal-Mart, and 
others), and performing a silent ritual 
casually known as Whirling.  

WE PUSH EMPTY CARTS.

What began as a single happening in 
Troy, NY has since evolved into a ritual 
activity that is performed across the 
U.S., and the world.

OUR EMPTY CARTS
AND SILENT ENERGY
SUBTLY INVADE THE

CATHEDRALS OF 
CONSUMPTION

feel an urge to keep the group a cohesive 
train, others often want to create interest-
ing formations which may take them 
temporarily out of the line. Many whirl-
ers have likened their experiences to that 
of meditation. Walking slowly through 
the aisles of a superstore without buying 

During a Whirl-Mart ritual, there are 
many dynamic elements at work which 
create different levels of action. Among 
the train of whirlers there is a sense of 
improvisation. The interaction 
resembles a silent game of follow the 
leader. But as much as some participants 

anything seems to allow some people to 
enter into a trance-like state. The 
products become a blur of color and the 
soundscape becomes a relaxing collage. 
But itʼs more than that.  When we ritual-
ize the act of not-shopping, we are a 
visible manifestation of resistance to 
overconsumption.  It is a public symbol 
to others that makes a statement without  
words.  

New York City, San Francisco, Austin, 
Niagara Falls, Minneapolis, Helsinki, 
Stockholm, London, Newcastle, and  
Melbourne...  these are but a few of the 
places which have spawned Whirlers.

 You can do it too!  Organize a ritual.

JOIN US! ITʼS FUN AND EASY.
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